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GET SOCIAL & GET RESULTS: Social Media Essentials

Next-Steps:
LinkedIn, Foursquare & Yelp
Beyond the world of Facebook and Twitter, there are many other social media channels available. 
Depending on the type of business you have, whether it is Business-to-Business (B2B) or  
Business-to-Consumer (B2C), some other useful social media platforms include LinkedIn, 
Foursquare and Yelp. 

Twitter 
Like Facebook, Twitter is 
another important social 
media site for your business. 
Regardless of what products 
or services you offer, you can 
make it work for you. Twitter 
is an excellent real-time way 
to reach your prospects and 
customers. 

Use Twitter updates to attract 
and retain customers to your 
business by featuring new products, special sales, new features on your website and more. 
If you’re offers are attractive enough to your followers, they may “ReTweet” your tweet to 
your followers. This is a great way to get new followers and customers.

You can also use Twitter to post links to the hosted version of your email marketing 
campaigns, articles, blogs and press releases that pertain to your industry. It is important to 
view Twitter and Facebook as another way to advertise, but, remember to include content 
that will keep your followers engaged. Too much self-promotion can be off-putting, so keep 
the balance with interesting updates and give your social media post some personality! 

LinkedIn 
If you sell to businesses (B2B), 
it is helpful to maintain a 
LinkedIn profile. This acts as a 
public, business-oriented listing. 
It’s a great way to attract potential 
job candidates and to connect 
with like-minded businesses and 
individuals. Once you have a 
LinkedIn profile, start a group that 
pertains to your company. Use it 
as a discussion forum to connect 
with others and discuss your 
business and industry trends.
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If you’re marketing to consumers (B2C), Foursquare and Yelp are great tools. 

Yelp 
Chances are your business 
already has a Yelp listing. 
Anyone can create a listing 
and start reviewing your 
business.  Make sure that 
you are monitoring your 
business page by updating the 
information:  business name, 
address, hours of operation, 
photos, menus, specials and 
more. Also, keep an eye on 
your reviews and respond to 
negative comments or use the 
feedback as a tool to make 
improvements.  You can also 
include a “Give us a Review” link for Yelp in your email marketing campaigns. People who 
signed up for your newsletter are your advocates and could give you a great review. 

 
Foursquare  
Foursquare is a great tool 
for businesses. If you have 
a physical store, restaurant 
or business, Foursquare 
can help you attract new 
customers.  Foursquare 
prompts users to “check-in” 
at stores, bars, restaurants 
and other businesses online 
when they arrive in person 
and find recommendations 
from other users. Along 
with recommendations, 
businesses can use 
Foursquare to give a special 
deal to those who check-in. Incent people with special discounts, points or loyalty rewards 
for checking in frequently, earning badges or becoming the mayor. You can also post 
specials to Foursquare and when users are close to your business, they will see the special 
you are offering. Read more about Foursquare and your business here.

http://www.yelp.com
http://support.foursquare.com/entries/188223-what-is-a-foursquare-check-in
http://foursquare.com/
http://support.foursquare.com/entries/188303-what-is-a-foursquare-mayor
http://foursquare.com/businesses/
http://www.4squareoffers.com/
http://www.verticalresponse.com/landing/?guide/get_social_guide
http://www.verticalresponse.com/landing/?guide/get_social_guide
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The Final Frontier:
Video 

Video provides another great opportunity to increase your presence in search engines, 
on the web and in social media. Create videos, webinars and demos that are helpful 
resources for your customers and give you the edge over your competitors. Use video to 
give an exclusive peek at your specials and promotions. Also, interview your customers, 
include personalized product reviews and more. 

Then, upload your videos to your website, Facebook, Twitter and YouTube and link to the 
videos in your email marketing campaigns. 

Close the Loop
Connecting your social media efforts to your email marketing can strengthen your overall 
marketing strategy. Provide links to your social media pages on your website, business 
cards and in your emails. Likewise, promote your emails on your social media sites with 
the VerticalResponse Social Sharing Feature and adding opt-in forms to your social 
profiles. Remember, it’s easy and effective to give your customers an incentive to connect 
with your business on social media by offering exclusive deals and specials. 

Links & Resources               
The VerticalResponse Marketing Blog 

VerticalResponse Free Guides

VR Marketing Lounge: Social Media For Your Business Group

Sign up for VerticalResponse

http://help.verticalresponse.com/site/index/share_your_email/
http://blog.verticalresponse.com/verticalresponse_blog/2010/02/add-a-verticalresponse-optin-form-to-your-facebook-pages.html
http://blog.verticalresponse.com/verticalresponse_blog/
http://www.verticalresponse.com/education-support/guides/
http://lounge.verticalresponse.com/group/socialmedia
http://www.verticalresponse.com/landing/?guide/get_social_guide
http://www.verticalresponse.com/landing/?guide/get_social_guide
http://www.verticalresponse.com/landing/?guide/get_social_guide
http://help.verticalresponse.com/site/index/share_your_email/
http://blog.verticalresponse.com/verticalresponse_blog/2010/02/add-a-verticalresponse-optin-form-to-your-facebook-pages.html

